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THE NEW LOOK OF FM AND BUILDING MAINTENANCE
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ODFFICE STORAGE SYSTEMS

Companies need to recognise the
importance of the working environment on
B employee performance  says
f Marshall-Davies of Telumph
i Systems.

Continued » 2 /2




OFFICE STORAGE SYSTEMS

vendor of a product and the unsecn person who
actually makes the decision - often the finance
diroctar, They are also risk averse. Mo
experienced facilities managers understand that
they are most likely to come to the attention of
thesr superiors when things go wrong rathes
than when they go right. so they will weicome 3
pitch by any supplier which helps them to ook
good and avoid problems.

They have been helped in this éndeavour By a4
great amount of research into what factors ane
imporant to build a business case and the
development of Information systems such as
computer aided facilities management (CAFM)
software which can rapidly put a figure on all
aspects of the workplace,

This means that for suppliers of workplace
products an understanding of how to make a
business case can be an incredibly powerful
sales tool. Mot only will the ability to sedl in this
way help to dilferentiate the supplier from
others in a crowded and commoditised
marketplace, it encourages customer koyally and
word of mouth recommendation and, perhaps
most importantly, means the dealer can offer an
added wvalue service that makes price bess
impartant and 50 increases margins. In the
meantime, the client can enjoy often substantial
savings. Everyone’s a winnew

This is nothing new, of course, We've always
understood the principie that ‘you gel whnat you
pay for and the idea of the Talse cconomy’ has
long encouraged manufaciurers fo see quality
and durability as more important purchasing
faclors than mene prce.

Mo however we know how to quantify total
life cycle costs and even Lo 255855 the ways in
which workplace design factors can increase
productivity, retain and attract staff, convey
corporate identity to customers and generally
help the business to meet its objectives, Amy
eupplier that can play on such ldeas will be in 2
very strong position Lo win contracts for their
goods and senvices,

The possible savings of taking such an
approach can be substantial. Even in the area of
office Mling the amount of money that
differentiates a decision between two possible
options can be heari stopping. And the good
news for the dealer i that they can save their
customers 3 fortune while themsebves making
higher margins

An  intelligent approach  te  storage
specification can help the Dusingss to manage
information, define space, help individuals 1o do
their jobs better and implement new working
practices. None of these would be paossible
without a thorough understanding of the
business case for the specificathon of different
wwpes of storage.

One thing that has become particularly
apparent is the ways in which firms now
understand the role of the workplace in
attracting, retdining and mativating employees.
This mas become increasingly apparenl as we
approach full employment and is fed by
evidence from the facilities managemeni and
design sectors. A recent Management Today
survey reporied that 45 per cent of employees
would change companies for a better working

environment. The findings are backed up by the
American Society of Inferior Designers, which
repaned that 41 per cent of potential emplovees
see the workplace as belng a factor in their
decision (o toke a job. In the same Survey G0
par cent of executives report the positive effects
of workplace design on productivity

Facilities are commonly businesses mos]
expensive asset after their employee salaries.
When 50 much money |5 spent on the physical
environment it s important to leverage thal
investment o getl the best value oul of a
companny's most expensive asset - ils stafl. That
is the underfying principle behind the BIFMs
wery owm Rethinking FM initiative and is alse the
principle that underpins Context, a new
workplace event that will take place in London
In Dciabe:

Triumph will be exhibiting at Context and will
pe investigating, along with other exhibitors;
the four themes of Context event are Design,
Environment, Productivity and Knowledge.
Context will provide a forum whene wvisitons can
make the most of thelr time by meeting with
suppliers and customers, inform themselves
about the latest trends In office design and
working practices and network in o social and
professional environment,

it s about teme that all businesses understood
exactly how the office bullding relates to b
affectiveness of the people who wark in it, While
the ldea of the workplace being the key o
business growth and development is nat new,
the events and speaker programme ab Coniext
will focus on how Dest practice i workplace
design is constantly changing and that there are
always opportunities to share knowledge and
eachange ideas

jessica Marshall-Davies is marketing officer ot
Triumph Business Systems,

Triumph will be exhibdling at the new
workplace event Context next month af EBarls
Court 2 a1 stand Bigo,

woanat Liiumph-tbs.com
st Con text live.com
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