Triumph launches two new sales divisions

triumph Rigliinlels

Triwmph, Britain's leading manufacturer of steel storage, has formed Two nevw sales divisions to
match the needs of its growing business.

With its successiul entry into the UK major project market, fallowing the Lunch of s Lm
Lateral Filing System in 2006, the Project Led brand will be built around 2 new strapline: “efficient
storape | effective spaces.” This accurately reflects Triumph's desired positioning in the major
corporate project and specifier market,

The brand for the Public Sector Division will canny its cwn unigue red cobour, supported by the
riewd Lines "one stop : one sure sounce.” This positioning is desipned to match the growing demand
for single poant odering and one stop shops, as part of ongoing govemment procurement policy.

The overall Trismph camporate leak remains the same, preseeving the long, standing Trsmph
heritage in its traditional markets.

Commenting on these change, Tony Hendrick Sales and Marketing Director of Triumph sold:
“The formalising of these two new divisions is driven by strong sales success. In the last two years
we hive emmerged as a stronger and stronger player in the project market. And, given our Long
exparience in serang the Public Sector in the UK, our dedicated new division will allow ws to
make the most of the gevermment’s intentions on centralised procurement. We hope that this
i iitkalive will confiom pawr place in these two impartant sectors.”

Visit www.triumph-tbs.com



